


Matthew Anchin
VP, Online Communications, American
Express

Matt Anchin is responsible for
external corporate informational

websites, as well as worldwide efforts to develop
and utilize online channels for communicating with
the media and other important constituents. Prior
to joining American Express in 2006, Matt served
in various corporate communications roles at IBM,
including the development of IBM’s first WorldJam—
a global interactive employee experience linking
more than 50,000 IBM employees.

Bill Barnes
Co-Founder and Executive Vice
President, Enquiro Search Solutions,
Inc.

Enquiro is one of the world’s
foremost search-engine marketing companies and
leaders in online search behavior research,
including eye-tracking research into search engine
and website user behavior. Bill has been in the
marketing, advertising and promotion industry for
over 20 years, the last eight of which have been
focused on search marketing.

Chris Bechtel
COO, VP, Products and Services,
iPressroom

For more than 15 years, Chris
Bechtel has specialized in helping

corporate and agency professionals maximize the
results of their public relations and advertising
programs through the use of technology and new
media. He has helped many clients, including the
LA Opera, Smith & Hawken and Target, reach more
people online through multi-channel online
marketing, PR and new media.

N’Gai Croal
Editor, Computers and Technology,
Newsweek; blogger, “Level Up” and
“The Revolution Will Not Be Digitized”

N’Gai has covered technology for
Newsweek since 1995. Last year he launched a
videogame blog and a tech blog for Newsweek.
Croal has reviewed many of the latest Web sites
and consumer electronics products. His work has
also appeared in the Washington Post and Details.
Croal was a previously a producer at Digital Ink, the
Washington Post’s first online service.

Nicki Dugan
Senior Director, Corporate
Communications, Yahoo!

In addition to her other
communications duties, Nicki is

editor of the Yahoo’s official corporate blog, “Yodel
Anecdotal.” Launched in August 2006, the blog
covers emerging trends, and includes video,
podcasts and photo essays among other things.
Prior to joining Yahoo!, Nicki represented consumer
internet brands such as Yahoo!, Mapquest and
Reel.com at Niehaus Ryan Wong.

Sally Falkow
President, Expansion Plus; blogger,
“The Leading Edge”

Sally Falkow is President at
Expansion Plus, Inc. and Co-

developer of PRESSfeed. Sally has more than 20
years experience building brand strategies for
companies and individuals. She has lectured at the
university level in communications, marketing and
consumer and buyer behavior. In recent years, she
has emerged as an expert in the power of online
PR—website SEO, blogs and RSS feeds.

Jeanette Gibson
Director, New Media Operations,
Corporate Communications, Cisco
Systems, Inc.

Jeanette is responsible for planning
and strategy for the corporate PR team while
overseeing the vision and direction of Cisco’s award
winning online newsroom, News@cisco.com. The
News@cisco total traffic surpasses 10 million page
views, and subscriptions to the site’s RSS feeds are
growing 90 percent year-over-year.

Peter Himler 
Founder & CEO, Flatiron Partners

Before founding Flatiron
Communications LLC, a PR/media
consulting firm in New York, Peter was

Chief Media Officer for Edelman Worldwide, which he
joined after 11 years with WPP’s Burson-Marsteller as
head of the agency’s U.S. corporate and strategic
media team and its worldwide spokesperson. Peter’s
blog, “The Flack,” won the 2006 PR News Platinum
Award as the year’s “Best Blog.“

Peter Hirshberg
Chairman of the Executive Committee
& CMO, Technorati, Inc.

Technorati is the leading monitor of
the blogsphere, and Peter oversees

the company’s sales, marketing and business
development activities, as well as its partnerships
with the media, entertainment and marketing
industries. He has a background as a media
technology entrepreneur and marketing innovator
who has led emerging companies at the center of
disruptive change for more than 20 years.

Thomas Hoehn
Director, Marketing and Customer
Experience; blogger, “A Thousand
Words,” Eastman Kodak

Tom has been involved in all
aspects of Kodak’s website, including efforts to
drive traffic, forge alliances with other websites,
improve usability and visitor satisfaction, develop
educational content and add blog content. He is
also a visiting lecturer at the Rochester Institute of
Technology in “Internet Marketing & New Media”
and chair of the Conference Board’s Online
Strategy Council.

Angie Jeffrey
VP, Measurement, VMS

A long-time member of the IPR
Commission on PR Measurement &
Evaluation, Angie's Houston-based

PR firm developed PRtrak, the first affordable do-it-
yourself solution to media analysis. Upon the sale
of PRtrak to VMS, Angela joined VMS to carry on
her work and now focuses on measuring the effects
of both paid and non-paid media campaigns, and
assigning concrete values to these efforts.

Greg Jarboe
Co-founder, SEO-PR
Before SEO-PR, Greg was VP, Chief
Marketing Officer for Backbone
Media, VP, Marketing for WebCT,

Director of Corporate Communications for Ziff-
Davis, Director of Marketing for PC Computing and
Director of Corporate Communications for Lotus
Development Corp. He is a frequent speaker at
Bulldog Reporter events.

Howard Kaushansky
President, Umbria

Howard’s firm analyzes the unaided
opinions, perceptions, and
behaviors of online social media

(such as blogs, message boards and chat rooms)
and distills them into actionable insights about
companies, brands, products, and issues. The
company recently partnered with PR Newswire to
develop the MediaSense blog measurement and
analytics tool. Howard also co-chairs the research
council of the Word of Mouth Marketing Association.

Laura Saxby Lynch
Director, Corporate Communications,
Paychex, Inc.

Laura joined $1.9-billion Paychex in
2001 as its first PR Manager, and

became Corporate Communications Manager in
2005. She handles external communications, as
well as for internal, employee-focused communica-
tions, and is a lead communicator in crisis and
issues management. She formerly served as SVP,
Communications, at United Way and as a journalist.

Don Michels
Chief Technology Officer, Medialink

Don Michels directs development 
of Medialink’s technology
applications and networks,

including the launch of Mediaseed™, its Web 2.0
content management platform. He also heads up
enhancements of the digital video monitoring 
and content tracking technology of Teletrax™.
He was formerly VP, Technology for The FeedRoom,
a supplier of broadband media solutions.

Jen McClure
Executive Director, Society for New
Communications Research

Jen McClure is Executive Director of
the Society for New Communications

Search marketing, social media, blog relations, online press rooms, measuring new media PR—everything you need to take command

Your chance to meet, learn with and question more than 30 of the world’s leading experts and seasoned practitioners



measuring new media PR—everything you need to take command

s leading experts and seasoned practitioners

Research, a nonprofit, global think tank dedicated 
to the advanced study of new communications 
tools, technologies and emerging modes of
communication, and their effect on traditional
media, professional communications, business 
and society.

Mike Moran
Distinguished Engineer, IBM; Author,
“Do It Wrong Quickly” and “Search
Engine Marketing, Inc.”

Mike Moran led initiatives on IBM’s
Web site for eight years, including its search
marketing strategy. He has more than 20 years
experience in search technology working at IBM
Research, Lotus, and other IBM units. He is author
of the new book on Internet marketing, “Do It
Wrong Quickly”, and the best-selling “Search
Engine Marketing, Inc.” He currently works on the
OmniFind enterprise search product.

Christopher Null
Tech Blogger, Yahoo!

Christopher Null, a veteran tech
journalist, writes a popular daily
blog for Yahoo! covering personal

technology and consumer electronics. Previously,
he was the founding Editor-in-Chief of Mobile PC,
Editor-in-Chief of New Architect magazine, and
Executive Editor of PC Computing. He also
contributes to Wired, PC World, Popular Science,
and Maximum PC.

Lee Odden
Founder and CEO, TopRank Online
Marketing

Lee Odden is CEO of TopRank
Online Marketing, a leading search

marketing agency with clients ranging from venture-
backed startups like wize.com to an $80-billion
health care services company. Lee publishes
MarketingBlog.com, is a board member for the
DMA Search Engine Marketing Council and speaks
frequently on the topics of online PR, search
engine optimization and blog marketing.

Jamie O’Donnell
Co-founder, SEO-PR

Before SEO-PR, Jamie was President
of IDM Partners, an online direct
marketing agency. Prior to that,

he was President of the JONA Group, a PR firm 
that helped launch more than 50 Internet start-
up companies. He has also worked at Hi-Tech
Communications and was Corporate Communica-
tions Manager at Lotus Development. He is a
frequent speaker at Bulldog Reporter events.

Barry Parr
Media Analyst, JupiterResearch

As a veteran media analyst,
Barry focuses on news, informa-
tion, and entertainment at Jupiter

Research. His media experience includes software
development, marketing, editorial, online adver-
tising and production. He also co-created
NEWS.COM a technology newssite at CNET. While

at the San Jose Mercury News, Barry helped
develop the first newspaper on the Web.

Emily Riley
Media Analyst, Jupiter Research

Emily covers advertiser and
publisher trends and technologies,
including social marketing, brand
and direct response marketing,

targeting, measurement and response. She is
widely quoted in the media, including The Wall
Street Journal, Forbes and Financial Times. Before
Jupiter, she worked at Martha Stewart Living
Omnimedia, where she helped relaunch their
website.

Steven Schwartz
Chief Operating Officer, The
NewsMarket

Steven has global responsibility for
client relationships, media

acquisition and corporate development for this
corporate video management company. Prior to
this, Schwartz was SVP and GM of Reuters
Consumer Media, where he managed Reuters.com,
the Reuters sign at Times Square and Reuters
online syndication initiatives.

Eric Schwartzman, Moderator
Managing Director, Schwartzman &
Associates Public Relations

Schwartzman is the former Director
of Promotions at the Rogers &

Cowan PR firm. Schwartzman & Associates, Inc.
was established in 1999 to offer technology, media
and entertainment clients responsible, senior-level
public relations counsel. With over a decade of
experience as a marketing professional on the
client and agency side, Schwartzman is a known
advocate and early adopter of leading-edge
technology. He is also Founder and President of
iPressroom.

Sarah Skerik
Vice President, Distribution Services,
PR Newswire 

Sarah is a 15-year veteran of the
newswire industry, and has been

with PR Newswire for 13 years. In her current
position as Vice President of distribution services,
Sarah is responsible for managing the core wire
product, content syndication, media relations,
customer reporting and targeted distribution
products. She previously oversaw channel sales
and marketing.

Matthew Smith
Vice President, Client Services, News
Broadcast Network

As a 15-year veteran at the firm,
Matthew has overseen a wide

variety of video projects, from live stage shows to
corporate announcements and industry-changing
FDA approvals. He oversees the company’s sales
and marketing efforts and is now spearheading the
development of a New Media division, including
innovative new uses of video online.

Pete Snyder
Founder and CEO, New Media
Strategies, Inc.

At New Media Strategies, Pete 
has created a new industry 

segment in market research, online marketing 
and communications and has built a client base
that includes ABC, AOL Time Warner, Disney,
HBO, Paramount Pictures and Sony. Pete regularly
appears as a commentator on the Fox News
Channel and has served as a marketing and
political expert on CNBC and CBS.

Brian Solis
Principal, FutureWorks Public Relations

Brian Solis is Principal of
FutureWorks PR, an award-winning
PR and Social Media agency

founded in 1999. Solis writes the blog “PR2.0”
(www.briansolis.com) and regularly contributes to
many industry magazines. He is also frequently
quoted in articles relating to technology trends and
Marketing/PR strategies.

Laura Sturaitis
Senior Vice President, Media Services
& Product Strategy Business Wire

Laura heads up Business Wire’s
media relations, content licensing,

product development and ExpertSource teams in
the U.S., with responsibility for delivering client
news releases to print, broadcast and online
media, as well as for developing new media tools.
Her team developed EON: Enhanced Online News,
a suite of services focused on SEO and social
media applications.

Gur Tsabar
NYC political blogger, “Room Eight;”
Global VP, New Media Strategies,
Ketchum PR

Gur has years of experience building
communities online and off, having straddled both
the new media and political worlds in New York
City. He also publishes one of New York's most
heavily read political community blogs, which he
co-founded. Gur offers strategic counsel to help
clients optimize their use of consumer-generated
media channels.

Ibrey Woodall
Director, Marketing/Sales, TEKgroup
International, Inc.

Ibrey is director of marketing for
TEKgroup International, Inc., which

specializes in automated online pressroom
solutions. She has nearly 25 years of combined
experience in the publishing, marketing/PR, and
Internet arena. Prior to joining TEKgroup, Ibrey 
has held advertising, production and editorial
positions at InterZine Productions/Times-Mirror
Magazines Interactive Media, Golfweek magazine
and CRC Press.



An intensive, advanced workshop that moves you from
concepts through best practices to full implementation

■ MORNING SESSION

9:00 AM Practical tools for increasing traffic 
to your corporate website using 
“earned” and paid techniques

What can you do to increase the numbers of journalists, analysts,
customers and prospects that visit your site? What are the pitfalls of
attracting more traffic and what usability qualities should your site have to
fully take advantage of more visitors? Discover state-of-the-art techniques
and strategies for building community and attracting more of the right kinds
of visitors.

New York: Mike Moran, IBM; Gur Tsabar, Ketchum; 
Bill Barnes, Enquiro
San Francisco: Lee Odden, TopRank Online Marketing; 
Bill Barnes, Enquiro

10:00 AM Developing a journalist-friendly 
corporate website and a robust 
online corporate newsroom

Sadly, most corporate websites fail to meet journalists’ needs and
expectations. Find out what journalists say they want, how PR can take the
lead in guiding corporate website design and which off-the-shelf solutions
are available for implementing robust online press centers.

New York: Ibrey Woodall, TEKgroup International; 
Laura Saxby Lynch, Paychex; Matthew Anchin, American Express
San Francisco: Ibrey Woodall, TEKgroup, International; 
Chris Bechtel, iPressroom

11:00 AM Optimizing press releases for 
search engines (SEO) and using 
RSS to distribute releases

Search engine optimization is the greatest advance in press releases over
the past 20 years, and RSS distribution is close behind. Best of all, the
technology continues to improve daily. Make sure every release you issue
has all the components—including multimedia—that push your messages to
the top of search pages.

New York: Sally Falkow, Expansion Plus; Greg Jarboe, SEO-PR;
Laura Sturaitis, Business Wire
San Francisco: Sally Falkow, Expansion Plus; Jamie 
O’Donnell, SEO-PR; Lee Odden, TopRank Online Marketing

NOON Lunch Keynote: How social media 
is transforming corporate 
communications

Jupiter Research is at the forefront of monitoring and analyzing the
phenomenon and effects of social media. Discover how these innovative
sites are transforming the face of media in general, how they are changing
social patterns and how marketers and communicators can get ahead of
the curve and best use social media to advance their causes.

New York: Emily Riley, Jupiter Research
San Francisco: Barry Parr, Jupiter Research

■AFTERNOON SESSION

1:30 PM Best practices in using audio and 
video material on corporate websites

Online audio and video open up powerful new avenues for communicating
with customers, prospects, analysts and the media. Discover how
progressive PR departments are employing these broadcast media to
capture attention, instruct, inform . . . and sell on the corporate website.

New York: Matthew Smith, News Broadcast Network; 
Steven Schwartz, The NewsMarket; Don Michels, Medialink
San Francisco: Nicki Dugan, Yahoo!; Jeanette Gibson,
Cisco; Chris Bechtel, iPressroom

2:30 PM Monitoring material published in the 
blogosphere and developing positive 
relationships with top bloggers

Blogs can make you or break you . . . or they can have absolutely no
consequence. But how can you tell the difference? Learn how to keep track
of what’s being said about you in the blogosphere, how to respond when
you don’t like it, and how to maintain strong, long-term relationships with
these influential maverick “journalists.”

New York: Thomas Hoehn, Eastman Kodak; N’Gai Croal,
Newsweek; Peter Himler, Flatiron Communications
San Francisco: Christopher Null, Yahoo!; 
Peter Hirshberg, Technorati

3:30 PM Developing a corporate social media 
strategy and using social media to 
create “buzz” and viral distribution

You know that the social media phenomenon is powerful . . . but do you
know how to harness it? Discover how the advance guard of PR
professionals are taking advantage of this wild frontier to place messages
on these sites, only to induce consumer “emissaries” to push their message
to millions more prospects.

New York: Thomas Hoehn, Eastman Kodak; Sally Falkow,
Expansion Plus; Sarah Skerik, PR Newswire
San Francisco: Sally Falkow, Expansion Plus; Jennifer 
McClure, Society for New Communications Research; 
Brian Solis, FutureWorks Public Relations

4:30 PM New tools and techniques for 
measuring the effect of online 
public relations

Online PR is hot, but sooner or later top management wants to know what
effect it’s having and how much it’s worth. How much of your budget should
you devote to online strategies? The answers start with solid measurement,
which has been elusive in new media. Bring yourself and your tool box up
to date as these measurement experts share the latest methods for
monitoring and assessing the online “conversation.”

New York: Pete Snyder, New Media Strategies; 
Angie Jeffrey, VMS; Howard Kuashansky, Umbria  
San Francisco: Pete Snyder, New Media Strategies; 
Howard Kuashansky, Umbria

All sessions moderated by Eric Schwartzman, Managing Director, Schwartzman & Associates Public Relations



❏ YES! We want to take control of these
transforming PR technologies and learn best
practices from leading practitioners.
$100 SAVINGS OFFER: Regular registration fee is $795. Registrations
received on or before November 1 for New York and on or before 
November 15 for San Francisco save $100—you pay only $695. If you are
sending more than one participant, please talk to our Client Satisfaction
Representatives at 1-800-959-1059 for special group rates.

Please register the following participants each for (check one) 
❏ New York workshop, Friday, November 16

The Williams Club
24 E. 39th Street 
New York, NY 10016 
(212) 697-5300

❏ San Francisco workshop, Friday, November 30
Marines’ Memorial Club
609 Sutter Street
San  Francisco, CA 94102
(415) 673-6672

For additional participants, please photocopy this form.

PAYMENT METHOD
We prefer the following payment option (please check one):

❏ Please charge our credit card ❏ Visa  ❏ MasterCard  ❏ AmEx

#_________________________________________Exp. _______

Signature _____________________________________________
Credit card charge will appear as Infocom Group

❏ Enclosed is our check for $ ________________________________

❏ Please bill us.

Purchase order # ________________________________________

FIRST PARTICIPANT

Name _____________________________________________

Title____________________________________________________

Organization______________________________________________

Address _________________________________________________

City, State, Zip ____________________________________________

Phone (_____) ___________________________________________

Email___________________________________________________

Fax (_____) _____________________________________________

SECOND PARTICIPANT

Name __________________________________________________

Title____________________________________________________

Organization______________________________________________

Address _________________________________________________

City, State, Zip ____________________________________________

Phone (_____) ___________________________________________

Email___________________________________________________

Fax (_____) ________________________________________

✔

Register now to take part in this rare gathering of PR technology practitioners

Fax this form to 1-510-596-9331 
or register by calling 1-800-959-1059

Advanced PR Technology in Practice
2007

An Intensive One-Day Update on How to Master the State of the Art 
for Increased Visibility, Greater Media Coverage and Higher ROI

November 16 • New York • Williams Club

November 30 • San Francisco • Marines’ Memorial Club

Bulldog Reporter’s PR University Presents

5900 Hollis Street, Suite L, Emeryville, CA 94608

www.bulldogreporter.com
1-800-959-1059

Cancellations by 5PM (PST), Friday, November 2 for New York and 5PM (PST),
Friday, November 16 for San Francisco receive a credit toward Bulldog Reporter’s
products and services, less a $50 processing fee.
Registrants who do not attend or who cancel after the deadline are liable
for the entire fee.

$100 SAVINGS DEADLINE!

Register at least 14 days early and save $100!

REGISTER NOW!




